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WELCOME LETTER ##:05

DEAR RETAILERS

Welcome to the spring edition of The Style File, our quarterly newsletter. Here we
keep you up to date with all the latest news and exciting happenings from Sands
Retail and our properties.

As we settle into the Year of the Dog, we look back at the successful campaigns
we hosted over the Christmas period, including our Festive Shopping Rewards and
the Give Brilliant Swarovski Christmas, both of which generated impressive sales
and significant redemptions. Riding on the success of these campaigns, we have
plenty more planned for the year ahead that you can get involved with. Stay tuned.

In other news, Shoppes at Cotai Central Phase 4 is well underway. This will see
our mall expand as 30 new shops join our retail offering.

Plenty of excitement is up ahead. First, we'd like to take the opportunity to
wish all of our tenants and retailers the very best for the Year of the Dog. We look
forward to continuing to work and partner with you throughout 2018 and beyond.
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INTRODUCING LA PARISIENNE - CABARET FRANCAIS

The arts of illusion, dance, acrobatics and comedy all come together in the unmissable

La Parisienne Caberet Francais. The show is guaranteed to delight viewers of all ages, as it
takes them on an immersive tour of the City of Light. Paris' Eiffel Tower, Arc De Triomphe,
The Louvre and Notre Dame can be seen in full glory through state-of-the-art audio and
visual technology, while an international cast of stunt performers, world-champion skaters
and award-winning dancers present death-defying acts and breathtaking feats guaranteed
to keep audiences on the edge of their seats.
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STELLA
MCCARTNEY

Chic style for the fashion-conscious consumer — luxury
label Stella McCartney eschews the use of leather and
fur in its designs and is committed to producing on-trend
fashion responsibly. Emphasising sharp tailoring, natural
confidence and, above all, elegance, Stella McCartney's
new store is home to women'’s ready-to-wear, menswear,
accessories, lingerie, swimwear, childrenswear, fragrance
and the adidas by Stella McCartney collection.

Shop 305 A, Level 3, Shoppes at Parisian
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MY-0-MY

New York brand My-O-My redefines contemporary

fashion jewellery and presents sleek silverware for
every personality. The Crown series targets the
stylishly elegant, while The Skulls the rock 'n’ roller.
Exquisite and ornate, The Cross will appeal to those

in search of something subtle, while The Shield
embodies chic extravagance. To mark the opening

of the brand's first Macao store, shoppers who spend
MOP5,000 will be eligible for VIP membership and can
redeem a limited-edition MY-O-MY alphabet pendant.
Shop 827, Level 3, Shoppes at Venetian
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HARDY HARDY

Catering to spirited youth, Hardy
Hardy blends the art of tattooing
with the spirit of rock 'n’ roll. Each
design mixes eclectic materials
from metallic studs and lush
sequins to industrial-inspired mesh.
To celebrate the opening of its
Macao store, customers who spend
MOP3,000 in a single purchase are
entitled to VIP membership and
can redeem a limited-edition Hardy
Hardy poker set.

Shop 827, Level 3,
Shoppes at Venetian
Shop 1019, Level 1,
Shoppes at Cotai Central
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CAMPAIGN RECAP &¥ [

SHOP, PLAYAND DRIVE AWAY

It has never been easier for visitors to shop and win at
Sands Shoppes than with our exclusive Shop, Play and
Drive Away lucky draw. For every MOP500 spent at

Sands Shoppes (except at dining outlets), shoppers

can redeem an entry to our lucky draw with the chance

to win Tesla dream cars and other great prizes including
Rewards Dollars, which are valued at up to HKD1,380,000.
The campaign runs from 29 January to 28 April.
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“GIVE BRILLIANT”

+2500 PARTICIPANTS #2824 S

FESTIVE SHOPPING
REWARDS

To celebrate the festive season,
visitors who shopped at

Sands Shoppes between 21 November
and 31 December enjoyed enticing
rewards. Simply spending at two
merchants on the same day meant
shoppers could earn up to MOP2,500
in Rewards Dollar Vouchers.

APEX and Sands Rewards Diamond
or Ruby members were eligible

to earn up to MOP4,800 in

Parisian Rewards Dollar Vouchers.
More than MOP590 million was
generated in sales, and 23,000
redemptions were made.
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Sands Shoppes was delighted to
partner once again with renowned
fashion jewellery brand Swarovski

at Shoppes at Venetian.

This year's campaign featured a
special shopping promotion in which
those who spent MOP8,000 or
more at Shoppes at Venetian,
Shoppes at Four Seasons,
Shoppes at Cotai Central and
Shoppes at Parisian were entitled
to receive a complimentary
Swarovski Crystal Charm as well
as a MOP500 Swarovski Shopping
Voucher. The campaign ran from
28 November to 31 December and
sales of more than MOP26 million
were generated with more than
1,600 redemptions made.
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CNY LION DANCE

Stunning peach blossom decorations marked the
arrival of the Lunar New Year, and these were accompanied by
dynamic lion dances across all four shopping malls.

The vibrant performances, which took place on 20 February
2018 to mark the dawning of the Year of the Dog,
thrilled the crowds with their energy and were also enjoyed
by Dr Wilfred Wong, President & Chief Operating Officer of
Sands China Limited; David Sylvester, Executive Vice President
of Global Retail; Timothy Jones, Vice President of Retail;
and Choon Keong Leong, Director of Mall Management.
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EVENT RECAP &5k

MASTERS OF TIME

The world’s largest retail
exhibition of fine watches and
jewellery returned to T Gallerie
by DFS, Macau in Shoppes at
Four Seasons between December
2017 and February 2018. The
ninth edition of the annual event
featured more than 30 prestigious
brands and 450 stunning pieces,
with some extremely rare and
archival pieces on display.
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SWAROVSKI TREE
LIGHTING

Stretching 12 metres up into the skies of

St. Mark’s Square, the glittering Swarovski
Crystal Christmas tree was a sight to behold.
Made up of more than one million brilliant
Swarovski crystals that sparkled alongside

star and snowflake ornaments at Shoppes at
Venetian, this festive installation was once again
one of the highlights of Christmas in Macao
and had a suitably magnificent unveiling on

28 November, when acclaimed Korean actress
Park Shin-hye hosted a lighting ceremony to
celebrate the occasion. Adorned with beautiful
festive Swarovski jewellery herself, Park was
joined by fellow celebrities, singer Shiga Lin,
Olympic swimmer Stephanie Au, actress

Elva Ni and models Zelia Zhong and

Sadelle Yeung, who were all decked out in
Swarovski’s finest jewels.
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SANDS REWARDS

Sands Rewards has the largest membership base in Macao with over

4 million members. The programme offers existing and prospective
customers a unique value proposition that no other integrated resort in
Macao can match — members are able to earn and redeem across

all integrated resorts pillars.

Sands Rewards continues to expand its presence across Shoppes at
Venetian, Shoppes at Four Seasons, Shoppes at Cotai Central,
Shoppes at Parisian and Shoppes at Sands Macao, recently celebrating
500 Sands Rewards partners. To mark the milestone, we launched a
Sands Rewards Shopping Spree Lucky Draw campaign, which runs until
28 April 2018.

We are delighted to welcome some new brands to our growing

programme, connecting them with the broader integrated resort offering.

Valentino, Saint Laurent, Wolford, Andrew Mackenzie, Vicunas, Ingrid
Millet, O'Che 1867 Jewellery, Porsche Design, D'urban, Moncler, Esprit,
Coccinelle, Under Armour, Lanvin, Juicy Couture, Free Duty, Sonia Rykiel,
Puma, Glasstique, Point De Vue, Esthe Pro Labo, I.D.S are the latest
brands to join Sands Rewards. We look forward to a long and fruitful
partnership with them as we commit to enhancing shopper loyalty.

The Sands Rewards programme allows participating retail partners
to convert existing points balance into sales. If you are not already a
Sands Rewards partner, get in touch and join us. For details,
contact Vincci Tai on vincci.tai@sands.com.mo
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JOIN THE CLUB &3

SANDS LIFESTYLE
ICBC MASTERCARD

The new ICBC Sands Lifestyle
MasterCard programme allows
members to earn everywhere,
even when they are outside
of Macao. Members can then
redeem their points within
Sands Shoppes and Sands
Resort Macao.

When Sands Lifestyle members
shop and pay with their ICBC
Sands Lifestyle Mastercard
at participating retailers
within Sands Shoppes, they
can earn up to 3x the points.
Cardholders can redeem their
bonus points on all eligible
Sands Shoppes purchases. For
more information, please visit
sandslifestyle.com
Sands Lifestyle offers a whole
new database for marketing
communications, which our
partners can take advantage
of. For details on the Sands
Lifestyle programme and to
be a partner, please contact
Shahvir Carnac on shahvir.
carnac@sands.com.mo

ISHREVHNEREEF
%%ﬁﬂ?liﬁﬁ DR BBEF
EEEZHRREESD -
QE—IT@F‘ﬂé‘J\ﬂ%%iﬁﬁB&
RSP ERBUES BRRE -
RN EEERM
‘J\ﬂﬁfmiﬁﬁﬁﬂﬁ? R
/ﬁﬁﬁﬂlﬁ—lﬁﬂi_%ﬁﬁ °
BRAURE
EERIEBRBEINED
BEFE 58 Esandslifestyle.
com ° % DS B AN
RETISEHIOREIE - BB T#
5 o HESIE o BHME
Sands Lifestylest BB R
RAEGENRE  BHE
Shahvir Carnac * S :
shahvir.carnac@sands.com.mo

cBC REIBMRT Soo.




ENGAGE WITH US EZ[E1T

SANDS WEEKLY

Sands Weekly is an on-property printed
newsletter that is placed each week in every
room of The Venetian Macao, Holiday Inn
Macao, Sands Macao, Conrad Macao Cotai
Central and at Sheraton Grand Macao Hotel,
Cotai Central Concierge Counter. We are
seeking special offers exclusive to Sands Weekly
readers. For your brand or store to be included
in the newsletter, please send through a small
paragraph, maximum 140 words (English and
Chinese), with information on your special offer
and an accompanying image so that we can
schedule you in upcoming issues. For more
information on this newsletter, please contact
Charko Lam on charko.lam@sands.com.mo
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SANDS RETAIL ACADEMY

This year we celebrate five years of Sands Retail
Academy, the programme that strives to improve
service standards and customer experience
across Sands Retail. During that time thousands of
training hours have been delivered to thousands
of employees with an Academy graduation, as
well as the Sands Retail Awards, taking place
every year.

We continue to offer Service and Leadership
programmes with the goal of providing the best
service and regularly introduce new courses.

For details about Sands Retail Awards, contact
Renata Borges on (853) 8117 7827 or renata.
borges@sands.com.mo. To enroll team members
or find out more about Sands Retail Academy,
contact Calvin Tong on (853) 8118 6037 or
calvin.tong@sands.com.mo
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Associate Director - Branding, Campaigns, Lead
Peggy is a devoted wife and mother to two beautiful
girls. Born and raised in Macao, she's full of insightful
knowledge. Peggy has been in Sands Retail since
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< RITA SIMONETTA

Assistant Vice President - Key Lead

Rita brings a wealth of experience from the retail
industry to her role and is passionate about
delivering unique experiences to keep Sands
Shoppes top of visitors’ minds. Rita has been in
Macao for two years. In her spare time, she loves
to travel.
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< CHARKO LAM #i%p&
Retail Marketing
Executive

Charko is a sports addict
and dreams of travelling
the world to see as
many live sporting
events as he can —
including at least one

World Cup.
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Assistant Manager - Social Media & E Commerce
Anka uses his love of travel to inspire his work
developing innovative online events. He's always the
first to discover the latest trends and is active on a
number of social platforms — he’s the person to come
to if you want to know what's hot and what's not.
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MEET THE TEAM /a9 B

< WINKEY LEE ZFE}
Retail Marketing
Executive

Winkey loves visiting new
countries and tasting
different foods. Her
favourite place so far is
Iceland. She dreams of
making it to the South
Pole one day.
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Manager - CRM for Shoppes at DFS

Daniela is a doting mother of two: a little girl and a
new-born boy. She works on Special Strategic Projects
for Sands Retail and her role includes the upcoming
SMFW2018. In her spare time, Daniela hangs out with
her family and two cats, and spends time at the beach.
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Retail Marketing Administrator

Bon spends her spare time shopping and eating.

She likes to try new cuisines and when she does she
always saves room for dessert - her favourite course,
especially when it's green tea-flavoured. She travels
to relax — but not for long, as she doesn't like to leave
her five poodles behind.
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Manager - CRM for Shoppes at Sands Cotai Central - =~ elations & C
= T for Shoppes at Four
and Sands y A Seasons
Mildred adores fashion so loves working in retail. \ f;/ \ -

Renata loves to spend
her money online and
is our team’s in-house
personal shopper.
She's the mother of
two beautiful girls and
is married to a hunky

Outside work she's a keen traveller and aims to have
travelled the world by the time she's 50. She can't live
without music and movies, and is also a foodie — she's
always the first to try the newest restaurants in town.
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Marcelo takes pride in his looks and loves the
pleasure and pain of a good gym workout. In his
downtime, he enjoys travelling but when in Macao
he will spend his weekends zooming around

love is music — you'll
never find him without a
pair of earphones.

Coloane on his motorbike. EETSHEBHEZS
_ N e _ Thomas2— & B IR
BIEHABYH R EBRABYH 0 EFBIREFELEHE BTN,
B3 o, = 3 B , 5 -
MarcelofRFEINE » thEFR S - BIERESIAEZRE KRS B AT -

METEET - Bl - WEZREOLEE - F8E
P thEBEARBERELRIRME o




