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CENTRE STAGE

Award-winning singer Angela Zhang descends
on Macao for one night only in March. With an
array of chart-topping tunes under her belt,

the former actress, who recently hosted and
competed on popular talent show Singer, is

set to wow the audience at Cotai Arena on 23
March with her impressive vocal range, dazzling
dance routines and eye-catching costumes. Part
of Zhang's Journey World Tour, it's a spectacle
guaranteed to thrill.
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WELCOME LETTER ##:05

DEAR RETAILERS

Welcome to the spring edition of The Style File, our quarterly newsletter that
keeps you up to date with all the latest news and exciting happenings from Sands
Retail and our properties.

We look back on some of the successful events and campaigns that ran across
our various properties in 2018, and look forward to the Year of the Pig and the
many initiatives that it has in store.

The return of Masters of Time to T Galleria by DFS, Macau at Shoppes at Four
Seasons in December marked a milestone for the luxury timepiece and jewellery
retail exhibition. Celebrating its tenth anniversary, Masters of Time X featured
immersive walk-in exhibitions and a multisensory dining experience, as well as
an unprecedented collection of items from the créme de la créme of watch and
jewellery brands, which was on display through to the end of February.

From Christmas to Chinese New Year, the festive season has been packed
full of fabulous events and enticing promotions, not to mention the iconic CNY
decorations throughout all properties. Shoppers have enjoyed the opportunity
to reap shopping rewards as well as a chance to win unprecedented prizes in
Sands Shoppes' lucky draws. And We look forward to sharing more detail on 2019
promotions, offers and events that are planned for the coming year that retailers
will be able to get involved with and we look forward to working closely again
with you.

In the meantime, | would like to take this opportunity to thank our retailers for
your continued support.
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NEW SHOPPES #=ZEE

CHLOE

Founded by French fashion designer Gaby Aghion in 1952, for decades Chloé has
delivered high quality prét-a-porter that is soft and feminine, and at the same time
luxurious and versatile. With Natacha Ramsay-Levi now at the helm as the brand's
Creative Director, the free spirit, modernity and sophistication of Chloé 's designs remain
as empowering and elegant as ever. Discover a curated selection of the Maison’s most
stylish accessories at the new concept store in Shoppes at Four Seasons.

FSK10, Level 2, Shoppes at Four Seasons
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LOEWE

What began as a cooperative of leather artisans in the heart of Madrid in 1846 has

today become one of Spain’s leading luxury fashion houses, and one that is held in high
esteem around the world. Innovative and modern with impeccable craftsmanship, the
brand continues to release collections that are inspirational and aspirational. And under
the leadership of Creative Director Jonathan Anderson, LOEWE and its eye-catching and
impressive womenswear are always blazing a stylish trail into the future.

FSKS, Level 2, Shoppes at Four Seasons
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WEEKEND MAX MARA

Timeless essentials suited to leisure —
that's what Weekend Max Mara is all
about. The casual yet refined collection
from Italian fashion house Max Mara
launched in 1984, providing women with
clothes that embodied comfort combined
with contemporary style. Imagine
yourself meandering through manicured
gardens on a spring morning, relaxing on
a lazy summer afternoon, or strolling in
snowy landscapes; Weekend Max Mara
takes inspiration from the outdoors, the
countryside and the home to ensure you
are always suitably and stylishly attired for
such weekend or work-free pursuits.
Shop 943, Level 3, Shoppes at Venetian
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EVENTS Z&iE%E

MASTERS OF TIME X

The world’s leading retail exhibition of luxury timepieces and jewellery returned
to T Galleria by DFS, Macau at Shoppes at Four Seasons for its milestone tenth
edition in December. The special anniversary event, Masters of Time X, kicked

off with a landmark gala weekend from 7 to 9 December, which featured an
immersive, multisensory dining experience created by celebrated chef Raj Alajmo
for 200 VIP guests, as well as exclusive, immersive walk-in showcases by Bulgari,
Franck Muller, Hublot, Jaquet Droz, and Ulysse Nardin, and awe-inspiring aerial
acrobatic performances. The launch weekend was attended by actress Charmaine
Sheh and fashion designer Phillip Lim, while Russian graffiti artist Pokras Lampas
performed impressive live drawing on site. The event also gathered together an
exclusive selection of more than 450 rare watches and exceptional jewellery items
from the world’s most renowned brands, including pieces created especially to
mark the occasion. This collection was on display through 28 February 2019.
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CHINESE NEW YEAR

Stunning flower blossom decorations marked the arrival
of the Lunar New Year in February, and these were
accompanied by a dynamic lion dance walk-through all
four shopping malls. The vibrant performance marked
the dawning of the Year of the Pig, and the lion dancers
not only thrilled the crowds with their energy, but also
Dr Wilfred Wong, President of Sands China Limited;

Mr. Timothy Jones, Senior Vice President of Retail,

Ms. Rita Simonetta, Vice President of Retail Marketing and
Mr. Choon Keong Leong, Director of Mall Management,
who were in attendance.
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7™ SANDS RETAILACADEMY | 5, T e
GRADUATION CEREMONY | )

More than 180 employees from Sands Shoppes
retailers graduated from Sands Retail Academy
in Novembe 2018. A ceremony was held at
Four Seasons Hotel Macao where more than

90 employees were recognised for completing
the Academy’s Service Enhancement customer
service training programme, and a further 90

or so were celebrated for graduating from

the Because We Care service culture training

programme.

Sands Retail Academy seeks to improve

service standards and customer experience

across Sands Retail by providing a wide range
of programmes, courses and workshops to
retail employees. Since the Academy’s launch
in November 2013, more than 8,000 retail
employees have attended its programmes.

NEW
PROGRAMMES
In October 2018, Sands
Retail Academy introduced a
new Manager Competence
Development programme,
targeting mid-level
management staffs, and a new
initiative exclusive to Sands
Retail Academy, the Celebrity
Mentor Workshop Series
co-organised by the Macao
Government Tourism Office and
Sands China Ltd., which invites
celebrity mentors to conduct
customer service workshops
for retail professionals. The first
workshop in the series, Creation
of Personal Branding, was
delivered by Hong Kong actress
and UK-accredited trainer
Astrid Chan, and was followed
by a workshop on Sales and
Consumer Behaviour, hosted by
motivational speaker Brian Cha.
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4™ SANDS RETAILAWARDS

Sands Shoppes has also rewarded its top retailers with fourth
Sands Retail Awards for their commitment, service excellence and
outstanding performances in 2018 at the ceremony. The following
retailers were presented with awards:
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Best Store Performance — Luxury Fashion Gucci (Shoppes at Cotai Central & E15)
BRESERRE - TERHA

Best Store Performance — Luxury Watch & Jewellery

RETEXRRK - SEREREEA

Best Store Performance - High Street Fashion

REZEXRFRE - SREERHA

Best Store Performance - High Street Watch & Jewellery
BRETERRR - SRR RERBERA

Best Store Performance — Beauty

BEZERRK - takEEEEA

Best Store Performance — General Retail
BEZERRR - —-RTEM

Best Store Performance — Food & Beverage

RETEXRRE - BRRBA

Best Store Performance - Highest Point Redemption
for Loyalty Programme

BREZERRE - FRAHMBZRER/IRR

Best Store Performance - Highest Number of
Transactions for Loyalty Programme

BEZERAL - EFAHMEZERRZRHY
Best Window Display & 1% & R R i€

Best Store Design R{ER AR5

Best Customer Service R{EREE RIS
Rising Star %7 £ #€

Bulgari (Shoppes at Venetian B2 H7 A BB# A0y

|.T (Shoppes at Parisian B2 A B ¥ 0)

APM Monaco (Shoppes at Venetian B /EHT A BB ¥ 4)

Chanel (Shoppes at Venetian E 28 A B4 F L)

Duty Free Americas
(Shoppes at Venetian B2 HT A BB 4)

Dragon King Restaurant 32 2=
(Shoppes at Venetian B2 &7 A B L)

Lukfook Jewellery 7N1@ 3R E
(Shoppes at Venetian B EHT ABEHIH L)

Tai Hing Restaurant A 8
(Shoppes at Venetian /28 A B L)

Dolce & Gabbana (Shoppes at Four Seasons UZ % JE)
Saint Laurent (Shoppes at Four Seasons FUZE & /&)
Skechers (Shoppes at Cotai Central £4&15)

MLB (Shoppes at Venetian & Shoppes at Cotai Central
REETABYHL & EDES)

For details about Sands Retail Academy & Awards, please contact Ms. Winkey Lee on (853) 8117 7834 or winkey.lee@sands.com.mo.
To enroll team members to attend Sands Retail Academy programmes, contact Mr. Calvin Tong on (853) 8118 6308 or calvin.tong@sands.com.mo.
ERNEBEENTELERRBENFE - FHE(853) 8117 7834 REHZE winkey.lee@sands.com.mo B #EWinkey Lee’NH ©
WRAERKERESDEELRRE  BEHE(B53) 8118 6308 REFH Zcalvin.tong@sands.com.mo H#&Calvin Tong 4 ©



CAMPAIGN RECAP &¥[EE

LONGINES CHRISTMAS
@SANDS SHOPPES

For the first time, Swiss watchmaker Longines was behind
the stunning Christmas tree in Shoppes at Venetian.
There was more to inspire shoppers, too, from a
beautifully crafted flying horse reflecting Longines'’
equestrian heritage to an imposing carriage in which
guests could take memorable festive photos to be in
with the chance of winning a Longines watch. Elsewhere,
a sleigh at Shoppes at Four Seasons provided
Instagram-worthy entertainment, while there was the
opportunity to share heartfelt messages complete with
Longines stamps at Shoppes at Cotai Central.

A Longines Christmas promotion rewarded shoppers
who spent MOP15,000 or more at Sands Shoppes from
last 6 to 31 December with a complimentary Longines
Candle Carousel, a Longines Discount Voucher and

a Longines Promotion Voucher.
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SHOP FOR WINTER
DOUBLE REWARDS

Festive rewards were on offer last Winter at

Sands Shoppes. From 9 November to
23 December 2018, shoppers who spent
MOP8,000 or more were eligible to earn up to
MOP2,500 in Rewards Dollar Vouchers.
This offer generated sales of more than
MOP827 million and saw total redemptions of
more than 26,600 during the campaign period.
Moreover, festive lucky draw provided shoppers
with the opportunity to take home fabulous
prizes. Simply by spending MOP500 at
Sands Shoppes, visitors could redeem one lucky
draw entry. Sands Rewards members were able
to earn a complimentary entry by scanning a
QR code with WeChat. Total sales of more than
Tl ¥, MOP38 million were generated from the

{ promotion with more than 69,000 entries
Kl ||1t||1;||||| ik |||‘ for the lucky draw, which took place on

23 December 2018.
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ONLINE CHANNEL ##EE

ONLINE OPPORTUNITIES

Our social media platforms continue to grow and offer an excellent way for our MEEE RMEELIREIIPRRE  AEFRHES
retailers to engage with current and potential customers. With more than 1 million BAME  HRARETRIE—SER - BARMOME
fans on WeChat, where we are committed to providing followers with exclusive BEHEBI00BBEHKEE - MFacebookMMUBIRFRBIEHE

offers from Sands Shoppes, and a combined total of more than 165,000 followers iBi8184,000€ % - 4 L EHHER - WRUEESELE
on our Facebook and Weibo accounts, why not reach out to Sands visitors through ERESHNESNER ? RATKETRLBEMLE

these channels? From online games and competitions to posts about your latest TRBELAIEREREFNEHNAL  BRESIEZARE
promotions and events, social media is a great way to drive traffic to Sands Shoppes RFI& D BEYHBNENEHBY - TARLEEFHE

and your stores. To get involved or for more information, please contact Mr Anka Lei  #&##%Anka Lei (8% : anka.lei@sands.com.mo) 5

on anka.lei@sands.com.mo or Ms Jacinta Chao on jacinta.chao@sands.com.mo. Jacinta Chao (&% : jacinta.chao@sands.com.mo) °
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RETAILER’S OFFER POST PROGRAM @& FEEE A

Want to amplify the effect of a sale promotion? Come and reach out
massive potential customers on our free platforms.Let us know your most

updated sale promotion in store, we will consolidate all offer and place | N D |V| DUAL
advertisement for the offers by the following ways on our platforms.
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Exclusive offer would be feature
individually on Social Media.
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For more detail, please contact:
Anka Lei, email: anka.lei@sands.com.mo; Jacinta Chao, email: jacinta.chao@sands.com.mo
MEARERTFE - B EAnka Lei , EF Eanka.lei@sands.com.mo , Jacinta Chao, EE Zjancita.chao@sands.com.mo





