WELCOME LETTER Z&EG0

DEAR RETAILERS,

Welcome to the Autumn edition of The Style File, our quarterly newsletter
featuring the latest news and events from Sands Retail and our properties.

As we prepare to welcome the new autumn/winter fashion collections in store,
we are delighted to announce the return of Sands Macao Fashion Week to
Sands Resorts Macao for the third year running. It's the perfect place for our
retailers to showcase the latest runway looks and hottest accessories, whether
through catwalk shows, presentations, workshops or special exhibitions. This
celebration of all things fashion is the highlight of our calendar and if the success
of previous years is anything to go by, you can expect big things from SMFW 2019.
We hope our retailers are excited to be involved in what we anticipate will be a
fabulous week.

We're also thrilled to announce the launch of the Sands Navigation App.
Sands Shoppes is home to approximately 850 stores and we hope that the launch
of our app will permit visitors to better explore — and make the most of — our
properties. The platform also offers the oppor-tunity for retailers to engage with
visitors and promote any special deals and events.

There's plenty to look forward to in the coming months and we look forward
to working closely with our retailers. In the meantime, | would like to take this
opportunity to wish you all a very happy Mid-Autumn Festival and an enjoyable
Golden Week.
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Yours
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David Sylvester
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WOODERFUL LIFE

From decorative items to music boxes,
educational toys and games, everything at
Wooderful life is made from wood sourced
from sustainable forests and incorporates
fine craftsmanship. The natural material
brings warmth to any home and every
product has personality.

Shop 2138, Level 2, Shoppes at Cotai Central
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DFS BEAUTY

DFS Beauty just got better. The newly-renovated store

is home to the latest in beauty, skin-care and make-up
products, including the hottest trending items and a

host of new brands, namely Chantecaille, Laura Mercier,
Hourglass, Charlotte Tilbury, Too Faced and Darphin.
Along with the refreshed store, DFS launched a DFS x
Fenty Beauty in-store pop-up to mark the Macao launch
of Rihanna’s new beauty brand, Fenty Beauty by Rihanna,
which focuses on traditionally hard-to-match skin tones.
The exclusive pop-up runs from 3 to 30 September,
offering shoppers expert beauty advice and a special gift
with purchase.

T Galleria by DFS, Level 1, Shoppes at Four Seasons
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SHOP FOR COCA-COLA®
GIFTBOX

To mark the 70* anniversary

of Macau Coca-Cola®, a special
exhibition featuring giant Coca-Cola®
SLEEK CANSs, each with a different design
depicting Macao through the past decades, was
on display at The Venetian® Macao in July. An
accompanying retail campaign entitled shoppers

who spent MOP500 or more at Shoppes at Venetian
to receive a unique Coca-Cola® 500mL PET bottle
with their picture on the label; those who spent
MOP5,000 or more took home a Limited Coca-Cola®
Aeroplane Chess gift box. More than 2,500 of gift box
redemptions were made during the campaign with
sales of more than MOP41 million.
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To celebrate summer, the Shop and Reward promotion
provided shoppers with the chance to earn up to
MOP2,000 Parisian's Rewards Dollar Vouchers,simply
by spending MOP5,000 or more at Shoppes at Venetian,
Shoppes at Four Seasons, Shoppes at Cotai Central
and Shoppes at Parisian. The campaign resulted in
more than 6,400 redemptions generating total sales

of over MOP184 million.
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SPEND $500 AND JOIN JINLI GIVEAWAY

Sands Resorts Macao launched a Pure Gold JinLi Prize Package lucky draw campaign
with total prizes worth over MOP3,300,000 in last April to June. For every MOP500
spent on shopping, dining, recreation, travel or every room night of stay, visitors were
entitled to redeem one lucky draw entry for the Grand Lucky Draw. The giveaway was a
great success with more than 101,000 lucky draw entries and over 4,500 redemptions.
Total sales of MOP56 million were generated.
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SANDS MACAO
FASHION WEEK 2019

A leading event on the international fashion calendar,

Sands Macao Fashion Week returns to Sands Resorts Macao
for the third year running from 17-23 October. A packed
programme showcases leading luxury and lifestyle

brands across Sands Shoppes Macao with fashion shows,
exhibitions and exclusive offers. Aimed at both the fashion
industry and the general public, SMFW19 will present a
series of ready-to-wear group runway shows spotlighting @
current collections together with various retail workshops
and initiatives across the integrated resort.

As with the two previous events, outstanding local
designers supported by the Macau Productivity and
Technology Transfer Center (CPTTM) will again be
participating in SMFW19.
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Need directions?

Scan to find your way around!
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SANDS NAVIGATION APP

Sands Resorts Macao has launched the Sands Navigation App, which BEYERECELEDEMERREN  HE
allows visitors to discover the best of what's on offer on our properties.  EASHKRMLDEBRRAKFTERFEZE

The new app provides fast and easy directions to shops, restaurants TMEAHRGE AT R PR KEES - BB
and attractions, and features information on the hottest deals. S5 BEENARFNEYNES - AETHILER
Mobile map, resort directory, bookmarking function and promotion B EREANKIER - WEFEMEERESE
listings are all there in the palm of your hand. EZEzH -



ONLINE CHANNEL ##&EE

SOCIALMEDIA OPPORTUNITIES

Sands Shoppes offers retailers a variety of ways to elevate their business through our social media
platforms, which continue to grow.

Earlier this year, Instagram and XiaoHongShu were added to Sands Shoppes Macao’s online
channels, providing new opportunities for retailers in both international and Mainland China markets.

Sands Shoppes also has a presence on WeChat, where it has more than 1 million followers, and on
Facebook and Weibo, where it has a combined total of 206,000 followers. These platforms offer an
excellent way for retailers to engage with both current and potential customers.

To get involved or for more information, please contact Mr Anka Lei on anka.lei@sands.com.mo or
Ms Jacinta Chao on Jacinta.chao@sands.com.mo.

FACEBOOK
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SANDS SHOPPES MACAO

Shopping Mall
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Sands Shoppes Macao | Shoppes at Venetian, Four
Seasons, Cotai Central and Parisian | over... more
www.venetianmacao.com/shopping-hk.html
Estrada da Baia de N. Senhora da Esperanca, s/n,
Taipa, Macao SAR, P.R. China, Macao, China
Followed by charko0128, fishermankalei

and 3 others
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WILL P

MandoPop superstar Will Pan is set to rock Macao
on 5 October. The singer will take to the stage

at Cotai Arena as part of his Coming Home tour,
bringing a high-tech stage show and dynamic dance
moves guaranteed to wow the crowd.
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