WELCOME LETTER ##:05

DEAR RETAILERS

Welcome to the summer edition of The Style File, our quarterly newsletter that
keeps you up to date with all the latest news and exciting happenings from Sands
Retail and our properties.

As the mercury rises and summer sets in, we not only look back on our
successful spring campaign but also welcome a host of new retailers to our malls,
from luxury fashion labels and childrenswear brands to skincare and sweets stores.

Always keen to differentiate our offering, one of our most exciting new
developments is the launch of the Parisian Privé Styling Suite. Not only is it yet
another experience we can offer our customers, it also offers many opportunities
for retailers to get involved.

We are also delighted to announce the forthcoming launch of
The Londoner® Macao, adding another European destination to our themed
integrated resort offering. We have plenty planned ahead of the roll-out and we'll
keep you posted.

We're increasingly looking for more ways to attract shoppers to Sands Shoppes,
and that's why we are extending our online reach. We'll be adding new social
media platforms to Sands Shoppes, offering even more ways for retailers to
connect with both existing and potential customers.

We have plenty more in store for the summer season ahead, so stay tuned to
see how you can get involved. We look forward to working closely with you as the
year progresses.
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BERLUTI

Built by four generations of shoemakers,
Berluti was established in Paris in 1895. In
more recent years it has expanded its offering,
adding fine leather goods in 2005 and, in
2011, a complete clothing collection. Now
with more than 50 stores worldwide, including
anew boutique in Macao at Shoppes at Four
Seasons, it provides men across the globe with
the most stylish and sophisticated sartorial
solutions for the season.

NEW SHOPPES #=ZEm

LULULEMON

The much-loved Canadian yoga-inspired athletic apparel
company, which seeks to inspire fitter, healthier lifestyles,
opened at Shoppes at Venetian earlier this year and brings
with it plenty to entice customers. Aside from current
collections and themed capsules, complimentary

workshops take place in store that see lululemon
collaborate with yogis and athletes from the local
community.

Shop 980, Level 3, Shoppes at Venetian.
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SCUDERIA FERRARI JUNIOR

Scuderia Ferrari Junior has opened at Shoppes

at Venetian, offering its Scuderia Ferrari Junior
Collection, a line exclusively available in Asia
that combines Ferrari's signature colours and
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infants and children aged up to 14 years old.
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ROGER VIVIER

Visionary design and exceptional style come naturally to the Roger Vivier brand
and its fine shoes and exquisite bags have long been the desire of fashion darlings
the world over. A new, intimate space in Shoppes at Four Seasons allows visitors to
get up close and personal with Roger Vivier's high-end heels, fashionable flats and
covetable kicks, all of which are the innovative manifestations of talented creative
director Gherardo Felloni.

Shop 2838, Level 2, Shoppes at Four Seasons
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JinLi Giveaway
at The Parisian Macao
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The Lunar New Year had plenty in store for visitors to Sands Shoppes, not least a special

Lunar Lucky Draw featuring a wealth of splendid prizes, including Breitling classic chronograph
watches, a trip to Singapore, hotel stays, dining and spa experiences, Parisian Rewards Dollars,
and more. All shoppers had to do to be in with the chance of winning from a selection of prizes
worth more than MOP3,280,000 in total was to spend every MOP500 at Sands Shoppes between
18 January and 23 March 2019 to redeem one lucky draw entry. The lucky draw took place on

23 March at The Parisian Macao.
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ONLINE CHANNEL ##EE

NEW PLATFORMS:
INSTAGRAM AND XIAOHONGSHU

Elevate your business with Sands Shoppes’ new social media platforms! From May, Instagram and
XiaoHongShu will be added to Sands Shoppes Macao's online channels, further exploring opportunities
for retailers in both international and Mainland China markets.

Sands Shoppes’ existing social media platforms continue to grow and offer an excellent way for our
retailers to engage with current and potential customers. Our current platforms include WeChat
(with more than 1 million followers), Facebook and Weibo (with a total of 193,000 followers).

To get involved or for more information, please contact Mr Anka Lei on anka.lei@sands.com.mo or
Ms Jacinta Chao on Jacinta.chao@sands.com.mo.
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SANDS SHOPPES MACAO
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Sands Shoppes Macao | Shoppes at Venetian, Four
Seasons, Cotai Central and Parisian | over 850
stores

www.venetianmacao.com/shopping-hk.html

Estrada da Baia de N. Senhora da Esperanga, s/n,
Taipa, Macao SAR, P.R. China, Macao, China
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PRIVE STYLING SUITE E 22 A #2084 B8

Peter
Lindbergh

Shoppes at Parisian is delighted to welcome a new and unique service,
TH E PAR | S |AN Privé Styling Suite. The intimate space offers customers personalised styling
4 consultations with its esteemed fashion stylists. Whether shoppers are looking
PRlVE STYI_l N G SU |TE to don the latest looks, update their wardrobes, garner great fashion advice and
make-up tips, or are seeking gift recommendations for that special occasion, the
Privé Styling Suite, headed up by stylist Akina Lei, caters to all.

Retailers can get involved by providing point merchandise to display in the
suite, such as garments and accessories, including watches and jewellery, bags and
shoes. Styling Programme participating retailers will be part of the mix of brands
used by the stylist as part of the selections recommended for the customer.

An extensive marketing campaign will launch this service, which debuts on
1 June. The Privé Styling Suite will be open every day except Tuesdays from
12noon to 8pm. Reservations are by appointment only. For more information or to
participate, please contact Mr Marcelo Alves on marcelo.alves@sands.com.mo or
Mr Charko Lam on charko.lam@sands.com.mo.

Shop 310D, Galerie Vivienne, Level 3, Shoppes at Parisian
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Galerie Vivienne

The Parisian
Privé Styling Suite
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YOUR QUARTERLY NEWSLETTER | %

THE LONDONER MACAO

Sands® China has announced the launch of The Londoner® Macao, which will offer
visitors a little bit of London in Macao. The British-themed reimagining of Sands Cotai
Central will see the new The Londoner Hotel launch alongside authentic recreations of
iconic British landmarks, with a facade modelled on the Palace of Westminster and the
Houses of Parliament complete with Big Ben. The British theme will extend through the
resort’s interior design, streetmosphere shows, dining options, which will include a British
gastropub by Gordon Ramsay, and shopping at the renamed Shoppes at The Londoner.
The Londoner Macao launches in collaboration with international businessman and
sporting star David Beckham, who will be designing the exclusive top floor suites of

The Londoner Hotel, and will be rolled out progressively through 2020 and 2021.
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