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SANDS MACAO
FASHION WEEK

The annual highlight of Macao’s fashion calendar
returned to Sands Resorts Macao.
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WELCOME LETTER ##:05

DEAR RETAILERS,

Welcome to the winter edition of The Style File, our quarterly
newsletter that keeps you up to date with the latest news and
events from Sands Retail and our properties.

As 2019 draws to a close, we reflect on the achievements of
the past year, which has seen 14 successful marketing campaigns
across Sands Shoppes Macao and more than 190 graduates
of Sands Retail Academy. The highlight of the year, without a
doubt, was Sands Macao Fashion Week, which returned to
Sands Resorts Macao in October for the third year running and
featured an exclusive couture Fashion Presentationo from Balmain
and showcased some of Macao's very own design talent.

The year isn't over yet. As the festive season approaches, we are
proud to work with Louis Vuitton at Shoppes at Four Seasons and
with Longines at Shoppes at Venetian and Shoppes at Parisian for
our Christmas partnerships.

We are also looking towards the new year, where the focus will
be on enhancing customer experience with the introduction of new
technology touch points.

In the meantime, | would like to take this opportunity to wish
all of our retailers a very happy holiday season and all the best for
2020. We look forward to working with you next year and building
on the successes of 2019.
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Yours

Y/

David Sylvester



w¥EE CAMPAIGN RECAP

5 MILLION SHOPPING REWARDS

Sands® Resorts Macao had fabulous shopping rewards on

offer this summer with its "Sand Lifestlye Shopping Rewards"
summer lucky draw. For every MOP500 spent on shopping,
dining, recreation, travel or every room night of stay at

The Venetian® Macao, The Plaza® Macao, Sands® Cotai Central
and The Parisian Macao, shoppers could redeem one lucky
draw entry. Up for grabs were prizes worth over MOP5,000,000
including a top prize of up to MOP1,380,000 Rewards Dollars.
Between 19t July - 14* September, the campaign saw more than
7,200 redemptions, and more than 142,000 lucky draw entries,
with strong sales results.
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SHOP & REWARD

We celebrated the return of Sands Macao Fashion Week ZMBEEEEY [REBYE] RETE

to Sands Shoppes Macao with another rewards campaign. BERESDRMAKEZBNRBER - BEAR
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BALMAIN

PARIS

BALMAIN

Founded in 1945 by French fashion designer Pierre
Balmain, his eponymous brand has long been known

for its feminine sophistication and bold elegance.

And from the very beginning, the creative genius of

the distinguished couturier was met with acclaim by
everyone from celebrities to royalty. Today, Balmain is
acclaimed for its sharp silhouettes and fetching tailoring
and provides go-to style staples for fashion followers the
world over.

Shop 2837, Level 2, Shoppes at Four Seasons
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SANDS MACAQ FASHION WEEK 2019

Sands Macao Fashion Week returned to Sands Resorts Macao for the third year
running in October. Featuring fashion shows, collection presentations and
exhibitions. Highlights of the glamorous event included an exclusive gala evening
featuring couture pieces from Balmain direct from Paris and attended by VIPs,
celebrities and industry influencers, as well as a Balmain Couture Exhibition in

the lobby at The Venetian Macao. Walk on Water Show at Shoppes at Venetian

saw models on the catwalks over The Venetian Macao’s Grand Canal and Boutique
Show at Shoppes at Parisian highlighted the latest fashion collections. Local Macao
fashion designers were celebrated, too, with solo presentation of AURALO ARTE and
group show with pieces from Ainfa, AXOXYXOXS, Common Comma, Cordova, HAO
SHIJIE, Hong Mei, Loom by Common Comma, Macon, Worker Playground in the
spotlight. An exhibition from Maconsef 2018 design team showcased 14 looks that
where on display at the Rotunda, Shoppes at Parisian.
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ONLINE CHANNEL ###EE

SOCIALMEDIA OPPORTUNITIES

Sands Shoppes Macao offers retailers a variety of ways to elevate their business through our social
media platforms, which continue to grow. Earlier this year, Instagram and XiaoHongShu were added to
Sands Shoppes Macao’s online channels, providing new opportunities for retailers in both international
and Mainland China markets. Sands Shoppes Macao also has a presence on WeChat (Sands Resorts
Macao), where it has more than 1 million followers, and on Facebook and Weibo, where it has a
combined total of 220,000 followers. These platforms offer excellent ways for retailers to engage with
both current and potential customers.

To get involved in this free service, or for more information on other joint opportunities, please FACEBOOK
contact Mr Anka Lei on anka.lei@sands.com.mo or Ms Jacinta Chao on jacinta.chao@sands.com.mo. Ll KE

BPIEDBMEBTEHREAERIRETE  BOBEFPREARY - SFRERE » RIFBRT VCVOEI!/EI\? n

INSTAGRAMER/ ML EIRF - MEFPEESH L REEBETHEAMLIOEGIMUEEE < BRItz - £

ERENMERS - BAICEBB1008REHEE - MFacebook MK EARF A& 1 H#:8220,000

B BERETATERHFEBRERE - EARATR
WABFARMEENE LT ERY - REHEMEETE B#KANka Lei (EB : anka.lei@

sands.com.mo) ZJacinta Chao (ZEH : jacinta.chao@sands.com.mo) °

220,000

FOLLOWERS

WECHAT

a@

B E IR

EEFARMPL - OFEE - £ HRERABY A
HERI 850 REIE - NERE - AHETREMIRHE
HEMYTE -

A | ke AR | FT-RRERA

o 2 ' e B SESE| awREes ']I’lbtﬂg’!ﬂm

9 = Y {4 sandsshoppes
@ 2o @ 2=onn - ] TIFFANY & Co,
Y gty (RIS | e 316 1,097 a1
3 ' Posts Followers  Following
Y h 3 P - 4 w p; L 0
[y L 1 i r

SANDS SHOPPES MACAQD

AMEDNNED | RERARMDO - OESE - &
W RERAMMEAG | #8850 M HiE
Sands Sh Macao | Sh at Venetian, Four
Seasons, Cotai Central and Parisian | over... more
www.venetianmacao.com/shopping-hk.html
e e : Estrada da Baia de N. Senhora da Esperanga, s/n,
rea— g - Taipa, Macao SAR, P.R. China, Macao, China
il R EIRRIER | FILA IESERE , W]
FUSION o{RAR1E sands navigator

o amine | R
Getigs

“ (SandsShopnasMacaOQ] @ [ B gk e Q] [ RANETERE Q] @ [Saﬂdsshowﬁs Q] M [ E gk e Q]




