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Dear Retailers,

It's heating up in Macao, which means that summer is on its way — and with it comes the
latest edition of The Style File. In this quarterly publication, we strive to keep you up to
date with the latest news and happenings from Sands Retail and our properties.

Firstly, we are thrilled to announce that Shoppes at Parisian has won the prestigious Retail &
Leisure International (RLI) International Shopping Centre 2017 award. This honour is part of the
Global RLI Awards 2017 and is one of the retail industry’s leading awards events. Additionally,
Sands Retail and Shoppes at Parisian were both shortlisted in other main categories

at the awards, with Shoppes at Parisian nominated for Most Innovative Retail & Leisure
Concept and for International Retail & Leisure Destination. Sands Retail was shortlisted
for the Global Developer award. These awards demonstrate our commitment to ensuring
our malls offer the very best in luxury retail, and we are particularly delighted that The
Parisian Macao, which launched less than a year ago and has already delivered more
than 40 new-to-market brands and an unrivalled shopping experience, was honoured.

From new malls to the more established ones, the coming months will see us celebrate the
10" anniversary of The Venetian Macao and Shoppes at Venetian with suitable fanfare. The
occasion is just one of many forthcoming opportunities for Sands Retail to work with our
tenants and we look forward to marking this milestone, and others, with you.
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It has been 10 years since The Venetian
Macao opened its doors and we have
plenty planned to mark this milestone.
Stay tuned to learn more about the
various ways you can get involved.
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Don't miss this explosion of pop rock,
soul and disco, featuring Michael
Jackson's hit songs and signature dance
moves. It runs until 3 September.
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The story of the Monkey King is one

of the most famous and enduring of
Chinese folklore. Follow the journey of
the mythological creature on stage in this
acclaimed USD300-million production
that was 8 years in the making. Monkey
King shows until 31 December at Sands
Cotai Theatre.
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“We believe you deserve the best and
should express your thoughts with
flowers” — that’s Le Sean Seasons
Florist’'s motto. The flower specialists will
help you impress your loved ones with
gifts that convey how you really feel. Their
creations are imbued with such spirit that
it has made them part of many special
moments.

K7, Level 2, Shoppes at Four Seasons
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FALLADIUM

Steeped in history, footwear brand
Palladium began in 1920 and was the
largest aircraft tyre supplier in Europe.
Following the Second World War, it moved
into shoes, providing comfortable and
durable boots for extreme conditions.
Today, Palladium remains as relevant
as ever, designing reliable boots for the
modern-day explorer.

Shop 512, Level 5, Shoppes at Parisian
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A family-run business, Abro was founded in
the 1930s by the grandparents of the current
directors. What began as a small belt factory
near Frankfurt, Germany, has expanded to
include luxury leather handbags, belts, shoes
and other accessories, all of which combine
quality materials with form and function.

Shop 541, Level 5, Shoppes at Parisian
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VICTORIAS SECRET

Victoria's Secret is one of the
best-known lingerie brands in the
world. It owes much of its fame
to its legendary fashion

shows, which have included
supermodels Candice
Swanepoel and Adriana

Lima. The new store in

Macao features all of the

brand’s renowned selections,
including the Victoria's Secret Pink

Collection, and is hard to miss,
with an eye-catching facade in the
brand's signature pink.

Shop 725, Level 3, Shoppes at Venetian
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Born in China and reS|d|ng in Paris,
designer Elisabeth Chow Faivre’s jewellery
creations for her brand Elsa Lee are a
distinct reflection of her East-meets-West
background. Blending elements from

both cultures, she puts a modern twist on
design classics.

K507, Level 5, Shoppes at Parisian
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PARISIAN
SHOPPING
DELIGHT

During the promotional period, which runs through 30 June, shoppers
who spend over MOP8,000 at Shoppes at Venetian, Shoppes at Four
Seasons, Shoppes at Cotai Central and Shoppes at Parisian can enjoy
MOP200 worth of Parisian shopping vouchers. Shoppers who spend

MOPB0,000 or more can redeem an enticing MOP2,000 worth of Parisian

shopping vouchers. Spends of MOP15,000 allow redemption of MOP400
worth of vouchers, while those who spend MOP30,000 can enjoy
MOP1,000 worth of vouchers. Spending must take place at two different
shops on the same day. Vouchers are redeemed in Parisian Rewards
Dollars which can be used at Shoppes at Parisian, where French brands,
exclusive boutiques, and fashion labels at the height of style abound.

MEGA BRAND SALE
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More than 150 international designer brands took part in this year's Sands Mega Brand
Sale at Cotai Expo Hall D in The Venetian Macao in May. More than 40,000 visited the
sale to shop looks from a range of retailers across Shoppes at Venetian, Shoppes at
Four Seasons, Shoppes at Cotai Central and Shoppes at Parisian, and enjoy up to 80%
off designer goods. Total sales of more than MOP20 million were recorded.
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VICTORIA'S SECHE

VICTORIA' S SECHE

GRAND OPENING
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Luxury lingerie brand Victoria’'s Secret opened its
first full assortment store at Shoppes at Venetian
in April. The new shop features a wide variety of
the brand’s signature underwear and sleepwear.

All the famous feminine lingerie collections are
available, including Body by Victoria™, Very
Sexy™, Dream Angels™, and Bombshell™,
as well as the brand’s athletic line, Victoria
Sport. Customers can purchase fragrances, the
VS Fantasies body care line and PINK beauty
products. The store also features Victoria’s
Secret PINK, a collection of fun and flirty
lingerie and loungewear, inspired by and
targeting women in their early twenties.

In celebration of the launch and to mark the first-ever Victoria’s Secret store in Macao, the world-famous
lingerie brand showcased iconic Victoria’s Secret Fashion Show looks in St. Mark’s Square. The
exhibition included original looks worn on the runway by five of the hottest Victoria’s Secret Supermodels:
Adriana Lima, Behati Prinsloo, Joan Smalls, Ming Xi and Karmen Pedaru.

Shop 725, Level 3, Shoppes at Venetian
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THE LAUNCH OF DANIEL. HECHTER
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Elegant French
menswear label
Daniel Hechter
chose Shoppes
at Venetian as
the location for
its newest store,
celebrating its
grand opening
in April with
a ceremony
that included
a lion dance and ribbon-cutting. The contemporary new space, in
cool shades of blue and white with a minimalist design, is the perfect
reflection of the style of this classic French brand with a contemporary
edge. Founded in 1962, Daniel Hechter exudes that French way of life
with quality design, exquisite fabrics and on-the-mark tailoring.

Shop 508, Level 3, Shoppes at Venetian
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STUART WHT/MAN CELEBRATES
STUART WEITZMANAE # F 18

Stuart Weitzman marked 30 years of fashionably garbing feet with the
launch of the limited edition pavé Nudist collection. In celebration, the
brand hosted a pop-up exhibition at Shoppes at Parisian showcasing the
various glamorous incarnations of a stiletto that shoppers can have made
to order. This iconic shoe has become a favourite of Hollywood’s most
stylish, and the brand displayed stilettos with posh polka dots, cutting-
edge camouflage, iridescent mirror, turquoise chevron and metallic
python designs, as well as examples of bright and bold selections
encrusted with Swarovski crystals, with 64 hues to choose from.

Shop 3335, Level 3, Shoppes at Parisian
Shop 945, Level 3, Shoppes at Venetian
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SANDS REWARDS CLUB
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Sands Rewards has the largest membership base of any rewards
programme in Macao and with over 3.6 million members is

able to offer existing and prospective customers a unique value
proposition that no other integrated resort in Macao can match.
We are the only programme to offer earning and redemption
across all integrated resorts pillars.

Sands Rewards continues to expand its presence across all
sectors of business operation in Sands Shoppes located at
The Venetian® Macao, Sands® Macao, The Plaza™ Macao,
and Sands® Cotai Central, increasing to more than 450 retail
partners, including The Parisian Macao. We are delighted to
welcome Breitling, 3D Gold, Victorinox, CERRUTI 1881, Y-3,
Ofée and Gratiae to the scheme. Sands Rewards looks forward
to a long and fruitful partnership to enhance shopper loyalty.

Additionally, Sands Rewards is introducing a newly resized
Sands Rewards Dollar, now in circulation. All existing Rewards
Dollars will run concurrently and are valid through to 31 August
2017. The new Rewards Dollar is the same colour as the existing
vouchers but the size is smaller (154x67mm), the “Verified by
Venetian Finance” stamp has been removed from the front, and
a Sands Rewards logo watermark has been added on the back.

Sands Rewards members have accumulated more than
HK$300 million of points and the programme offers unique
opportunities for all participating retail partners to convert these
existing points into sales for your shops. If you are not already
involved, we would like to invite your store to become a Sands

Rewards partner and join this exciting programme. Should
you wish to find out more, please contact Ms. Vincci Tai on
(853) 8118 1241 for details.
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SOCIAL MEDIA
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Facebook and Weibo

With more than 47,000 fans on Weibo and over 73,000 followers on
Facebook, our digital platforms continue to grow. Chinese New Year alone
saw growth of over 1,200 fans on Facebook and Weibo combined, with
over 1.3 million impressions, while our Easter campaign resulted in fan
growth of 1,500 across the two platforms, with 1.4 million impressions.

Our social platforms offer exposure opportunities to retailers. To be
featured on either channel, please provide a short post in Simplified
Chinese with three or more images for Weibo, or in Traditional Chinese
and English with three images for Facebook. Messages should be no
longer than 140 words or characters and images must be 500x500 pixels.

For more information on digital and social media opportunities, please
contact Anka Lei at anka.lei@sands.com.mo.
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EVENTS & EXHIBITIONS
EEUSEES

A grand opening is a great way to announce a new shop or
relocation, but there are many other events that you can hold with
the support of Retail Marketing to bring shoppers through your
doors. These events provide an opportunity for you to interact with
customers, introduce them to new and exciting products and give
them an experience to remember.

Exhibitions also offer the chance to bring a brand to life. Retall
Marketing has organised exhibitions revolving around limited-edition
items, products exclusive to Macao, unique collections, bespoke
pieces and personalisation services, as well as VIP store tours

and curated experiences. For more information about events and
exhibitions, contact your mall managers.
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For Shoppes at Venetian and Shoppes at Parisian, contact
B ABDTORERABIRL B4R
Marcelo Alves on marcelo.alves@sands.com. mo
For Shoppes at Four Seasons, contact PIZEH & &
Peggy Leong on peggy.pc.leong@sands.com.mo
For Shoppes at Cotai Central, contact &% - :5HH4&
Daniela Oliveira on Daniela.couto@sands.com.mo
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SANDS RETAL ACADEMY
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Sands Retail Academy strives to improve service standards and
customer experience across Sands Retail. Since late 2013, we have
delivered over 20,000 training hours to more than 5,000 employees of
Sands Shoppes retailers and over 1,600 have graduated with improved
knowledge in Service Enhancement, Leadership, and more.

New training programmes are added on a regular basis and our
popular Retail Awards and end-of-year graduation ceremonies go to
show how successful the Academy has been. To continue to progress
and develop we have recently added Because We Care, a new
programme comprised of six new courses to deliver more in-depth
information and to raise our standards of service.

To enrol team members or to find out more about Sands Retail
Academy, please contact Rex Lok or Sarah Ng from SCL HR Training
and Development on (853) 8118 6037 and rex.lok@sands.com.mo, or
(853) 8118 6308 and sarah.ng@sands.com.mo.
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MACAU DALY TIMES COLUMN
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We offer numerous ways to promote your brand
at Sands Shoppes, including our fortnightly
column in Macau Daily Times. Macao’s English-
language daily newspaper has distribution

of 17,500 copies and is available online at
macaudailytimes.com — the website receives

an average of more than 270,000 hits every day.
We put together a column every other week that
reveals what is going on at Sands Shoppes. From CRT&
new season and on-trend items, to exclusive and
limited edition products, as well as seasonal offers
and promotions, new shop openings and events,
we cover it all. To get involved, to tell us what you
have planned, or for more information, contact
Joshua Lao on joshua.lao@sands.com.mo.
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ADVERTISING

BEEE i UPCOMING CAMPAIGNS
From lightboxes and display cabinets, to 5'{ K/E%b

digital screens, outdoor marquee videos :

and more, Sands Shoppes offers retailers
a range of advertising opportunities and

ways to increase brand visibility.

At Sands Shoppes, we pride ourselves on
having a comprehensive marketing plan
that differentiates us from our competitors
and ensures we are positioned in
consumers’ minds as the largest and
ultimate destination for shopping.

* For Shoppes at Venetian and
Shoppes at Parisian retailers,
contact Marcelo Alves at :
marcelo.alves@sands.com.mo. : We are constantly coming up with new

* For Shoppes at Four Seasons
retailers, contact Peggy Leong at
peggy.pc.leong@sands.com.mo.

* For Shoppes at Cotai Central retailers,
contact Daniela Oliveira at
daniela.couto@sands.com.mo.
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and exciting campaigns,
and reprising our most successful
initiatives, to encourage shoppers to make
our retail malls the only place to come
to in Macao. Look out for ways to get
involved with our upcoming Venetian 10th
Anniversary celebrations
and the exciting Tesla campaign.
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