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2024 Sands x WeChat Pay Labor Day Campaign (the “Campaign”) 

2024 金沙 x 微信支付五一优惠活动 (“活动”) 

Campaign Details 

活动细则 

Campaign Period: 25 April 2024 – 15 May 2024 

活动期间：2024 年 4 月 25 日 – 2024 年 5 月 15 日 

During the Campaign Period, customers can collect the Sands Exclusive Exchange Rate Vouchers 

for free to enjoy the exclusive exchange rate when paying through WeChat Pay at participating 

outlets in Sands Resorts Macao (“SRM”). Meanwhile, customers who spend CNY 500 or above at 

SRM within five (5) days and pay with WeChat Pay may enjoy up to CNY 180 cashback vouchers.  

活动期间，顾客可扫描活动二维码领取金沙商圈专属汇率券，再于澳门金沙度假区（“SRM”）

旗下参与活动的商户使用微信支付消费，即可享受专属汇率优惠。顾客于五(5)天内在 SRM 参

与活动商户消费满人民币 500 元或以上，并使用微信支付，即可领取高达人民币 180 元代金

券包。 

Spending Amount (CNY) 

消费金额 (人民币) 

WeChat Pay Cash Back Voucher 

微信支付代金券包 

$500 

 

CNY 30 cash back voucher 

人民币 30 元代金券 

$1,000 
CNY 50 cash back voucher 

人民币 50 元代金券 

$10,000 
CNY 100 cash back voucher 

人民币 100 元代金券 

 

Terms and conditions:  

条款与细则： 

 

1. Only WeChat Pay users registered with mainland China ID are eligible to participate in 

the Campaign. 

本活动仅限通过实名认证的中国内地微信支付用户参加。 

2. During the Campaign Period, WeChat Pay users can collect the three (3) Sands Exclusive 

Exchange Rate Vouchers (“Exchange Rate Voucher”) by scanning the campaign QR code 

at the participated outlets at SRM or by entering the WeChat Pay Overseas Gift Pack Mini 

Program. 

活动期间，微信支付用户可通过扫描 SRM 内参与活动商户的活动二维码或进入微

信支付境外游礼包小程序，以领取金沙商圈专属汇率券(“汇率券”)三（3）张。 
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3. The Exchange Rate Voucher can only be used at the participating outlets in SRM. The 

exclusive exchange rate will be applied to the first three (3) transactions after user collects 

the Exchange Rate Vouchers. The exclusive exchange rate can be used together with other 

WeChat Pay cash back voucher at the same transaction. 

汇率券仅限于 SRM 参与商户內使用。用户领券后，在首三笔交易即享用专属汇率

优惠。专属汇率优惠可与微信支付其他代金劵在同一笔交易中同时使用。 

4. Each user can collect three (3) Exchange Rate Vouchers during Campaign Period, and the 

Exchange Rate Vouchers are valid to be used within the Campaign Period only. The 

Exchange Rate Vouchers are on a first come first served basis daily, while stock lasts. 

活动期间，用户可领取三(3)张汇率券，每张汇率券须于活动期内使用，过期无效。

汇率券每日发放数目有限，先到先得。 

5. To prevent fraudulent orders, each Exchange Rate Voucher can take effect at the 

exclusive exchange rate in up to 5 unpaid transactions. Causing the payment process but 

failing to enter the payment password for more than 5 times will result in invalidity of the 

Exchange Rate Voucher.  

为防止刷单，每张汇率券最多可在 5 次未支付的交易中生效优惠汇率，拉起收银台

但超过 5 次未输入支付密码，会导致该张券失效，请谨慎操作。 

6. If the system fails to issue the Exchange Rate Vouchers, WeChat Pay user can return to 

the Campaign page to collect the remaining Exchange Rate Vouchers after using the 

currently effective Exchange Rate Voucher to complete the payment. 

若遇系统发券失败，可在使用完当前生效的汇率券后，重新返回页面领取剩余券。 

7. The exclusive exchange rate shall be effective when the transaction is made by the non-

CNY currency which is supported in WeChat Pay. The exchange rate is floating in real-time; 

users shall refer to the payment page for the exact rate.  

专属汇率优惠在订单以微信支付所支持的外币（非人民币）为标价付款时生效。汇

率价格实时波动，具体汇率以支付时页面展示为准。 

8. If the purchase is refunded, the actual amount paid in CNY will be refunded. The used 

Exchange Rate Voucher will not be refunded or returned.  

如发生退款，仅退还用户实际支付的人民币金额。汇率券不可退回。 

9. Customers who spend CNY 500 / CNY 1,000 / CNY 10,000 or above at the participating 

outlets at SRM within five (5) days during Campaign Period and pay through their 

WeChat Pay accounts, are entitled to collect one (1) cashback voucher of CNY 30 / CNY 

50 / CNY 100 respectively.  

顾客于活动期间任意五(5)天内，在 SRM 旗下参与活动的商户消费并使用中国内地

微信支付付款，且累计消费满人民币 500 元 / 1,000 元/10,000 元或以上即可相应领

取(1)张人民币 30 元 / 50 元 / 100 元代金券。 

10. Each user can only participate and receive each cashback voucher once during the 

Campaign Period. 

每用户于活动期间只可参与及领取各代金券一次。 

11. The cashback vouchers are only valid to be used on the day of the voucher obtained. 

The cashback vouchers will be expired after 12am (next day).  

代金券仅限领券当天有效及使用。凌晨十二（12）时（次日）后自动失效。 
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12. The CNY 30 cashback voucher obtained by the WeChat Pay user will be automatically 

redeemed when the transaction amount reaches CNY 300 or more at designated 

restaurants. 

微信支付用户获得的人民币 30 元代金券，可在指定餐厅中消费满人民币 300 元时

自动扣减。 

13. The CNY 50 and CNY 100 cashback vouchers obtained by the WeChat Pay user will be 

automatically redeemed when the amount of the following transaction at SRM 

participating outlets reaches CNY 500 and CNY 1,000 respectively.  

微信支付用户获得的人民币 50 元和 100 元代金券，可在 SRM 参与活动的商户中后

续消费分别满人民币 500 元和 1,000 元时自动扣减。 

14. During the Campaign Period, the cashback vouchers are on first come first served basis 

daily, while stock lasts. 

活动期间，每日代金券数量有限，先到先得，领完即止。 

15. When a refund occurs and net transaction cannot reach the accumulated minimum 

spending, the issued cashback voucher may be withdrawn. 

交易发生退款导致剩余交易金额未达最低累计消费額时，代金券可能被收回。 

16. The cashback vouchers cannot be transferred or exchanged for cash or products. 

代金券不能转让或兑换现金或产品。 

17. If the purchase is refunded, the amount deducted by the cashback voucher will not be 

granted.  

若发生退款，代金券所抵扣之金额不予以退还。 

18. If a user obtains and/or uses the cashback vouchers by fraudulent or improper conduct, 

WeChat Pay has the right to disqualify the user from participating in the Campaign and 

using any vouchers. 

如果用户以欺诈或不当行为获取和/或使用代金券，微信支付有权取消用户参与推

广活动和使用换领券的资格。 

19. Each WeChat Pay user must be a natural person and will be identified by the relevant 

WeChat account, ID number, mobile number, bank account and mobile device. Multiple 

applications by the same user will not be permitted. 

每个微信支付的用户必须是自然人，并通过相关的微信账号、身份证号、手机号码、

银行账号、移动设备进行识别。不允许同一用户多次申请。 

20. By participating in this Campaign and using any voucher, the users agree to these terms 

and conditions and to the WeChat Pay terms and conditions applicable to this Campaign. 

For any inquiries, users may contact WeChat Pay customer service at +86 57195017. 

参与此活动并使用任何优惠券，用戶即表示同意以上条款及细则，以及约束此活动

之微信支付条款及细则。如有疑问，用戶可致电微信支付顾客服务热线(+86-

57195017)。 

21. Each WeChat Pay user registered with mainland China ID refers to a natural person with 

legal capacity who uses the WeChat Pay e-wallet service, rather than a WeChat account. 

In the following conditions, the relevant accounts will be regarded as the same user. The 

same WeChat ID / same mobile phone number/ same bank card number / same ID card 

number / same mobile device, those who meet one of the conditions are deemed to be 

the same user. In order to ensure the user's qualifications for receiving rewards and 
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account security, WeChat Pay reserves the right to suspend or permanently stop the 

issuance of rewards to the related suspicious accounts and the right to pursue claims. 

上述微信支付钱包内地用户是指使用微信支付电子货币包服务的及具有法律行为能

力的一名自然人，而非一个微信账户。于以下情况，有关账号将被视为同一位用户。

同一微信号、同一手机号码、同一银行卡号、同一身份证号码、同一手机设备，符

合其中一个条件者视为同一位用户。为确保用户的领奖资格及账号安全，微信支付

会保留暂停或永久停止向相关异常账号发放奖赏的权利及追究权利。 
22. For any inquiries, users may contact WeChat Pay customer service at +86-86013860-3. 

如有疑问，请致电微信支付顾客服务热线(+86-86013860-3)。 
23. By participating in this Campaign, customers confirm their agreement with the privacy 

policy of Venetian Cotai Limited (“VCL”) as stated on 
https://en.sandsresortsmacao.com/sands-lifestyle/about-us/policy.html (“Privacy 
Notice”). 

为着参与本活动，顾客确认同意受威尼斯人路氹股份有限公司（下称“VCL”）的

隐私声明 https://www.sandsresortsmacao.com.cn/sands-lifestyle/about-us/policy.html

（下称 “隐私声明”）所载条款及细则的约束。 
24. By participating in this Campaign, each customer expressly acknowledges and provides 

consent for his/her personal data be collected, used, and shared as described herein and 
in the Privacy Notice. Customer authorizes VCL and its service providers to collect, use, 
store and process, automatically or manually, the personal data he/she provides VCL in 
the course of his/her participation in the Campaign and use of the vouchers (including 
Customer’s name, WeChat ID, phone number, ID card number, bank card number, mobile 
device and any data related with his/her participation in the Campaign and use of the 
vouchers) (hereinafter the “Data”), for the purposes of the promotion and for direct 
marketing purposes. In addition, Customer also expressly authorizes VCL and its affiliates 
(“Sands”) and with any third party service providers of any Sands’ properties that has 
entered into a written agreement with Sands that is substantially similar to VCL’s privacy 
policy for marketing purposes. Customer acknowledges that the transfers authorized may 
constitute an international transfer of personal data and that the different jurisdictions 
where Sands and third-party service providers are incorporated may have different data 
privacy laws and protections from the data privacy laws and protections in place in the 
jurisdiction here the ticket is redeemed or used. VCL will comply with the applicable 
requirements under the Laws of the People’s Republic of China and the Macao Special 
Administrative Region on cross-border transfer of personal data, and will implement 
appropriate safeguards. Customer has the right to view his/her personal data, request 
additional information about its storage and processing, require any necessary 
amendments, withdraw the consent herein or simply opt-out from receiving direct 
marketing materials from VCL. Customer can cease receiving such commercial and 
marketing communications, or to change, remove or review the information provided 
anytime by either writing to VCL at Estrada da Baía de Nossa Senhora da Esperança, The 
Venetian Macao, Executive Offices – L2, Taipa, Macao or by emailing VCL at 
privacy@sands.com.mo. Customers’ Data will be retained for as long as legally required 
and in accordance with VCL data retention and classification policies. VCL takes 
appropriate technical and organizational measures to protect Data against unauthorized 
or unlawful processing, accidental loss, destruction, or damage. 

透过参与本活动，顾客明确同意并确认其个人信息将基于本条款及细则，以及私隐

声明所载之目的被收集、使用和共享。 顾客授权 VCL 及其服务供应商自动或手动
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收集、使用、储存和处理参与活动及使用优惠券过程中向 VCL 提供的个人信息（包

括顾客的姓名、微信账戶、电话号码、身份证号码、银行卡号、手机设备及其他相

关资料等）（以下简称“信息”），以作推广之目的。另外，顾客也随即授权 VCL

在保密条件下与其附属公司（共同简称“金沙”）、任何与金沙签署了与 VCL 私隐

政策大致相若的书面协议的第三方服务供应商共享及向彼等披露其个人信息，目的

作市场推广。顾客认可所授权之信息会产生国际间个人信息的传输，金沙以及第三

方服务供应商所适用的不同的法律法规会有不同的个人信息保密法规和保护措施。 

VCL 会遵守中华人民共和国及澳门特别行政区法律中有关个人信息跨境传输的相关

规定，并采取适当的保护措施。 顾客有权查看其个人信息、索取有关信息存储及

处理的附加资料、要求任何必要的修正、撤回其许可，或单纯选择不再接收 VCL 的

直销信息。 顾客有权随时通过邮寄信函至澳门氹仔望德圣母湾大马路澳门威尼斯

人酒店行政办公室二楼，或者发送电子邮件至 privacy@sands.com.mo 通知 VCL，以

停止接收上述商业与营销信息，或要求查阅、更改或移除其所提交的个人信息。 

VCL 将根据法律要求及其信息保留和分类政策保留信息。VCL 采取适当的技术和组

织措施保护信息免遭未经授权或非法处理、意外丢失、破坏或损坏。 
25. By participating in this Campaign, each customer agrees to release, discharge, and hold 

harmless VCL and its affiliates from any and all claims including, without limitation, claims 
for slander, libel, defamation, violation of rights of privacy, publicity, personality, and/or 
civil rights, depiction in a false light, intentional or negligent infliction of emotional 
distress, copyright infringement, and/or any other tort and/or damages arising from or in 
any way relating to the submission of a customer’s application, participation in the 
Campaign, the use of the personal information or recordings, and/or the use of the 
customer’s name, voice, and/or likeness in connection with the Campaign, or the 
promotion thereof in all media now known or hereafter devised.  
透过参与本活动，每位顾客皆同意永久免除 VCL 及其附属公司之一切责任，包括并

不限于任何关于递交申请表、参加活动、为本次活动或在任何现有或尚未发现的媒

体上之宣传推广而使用个人信息或录像、及／或使用顾客姓名、声音、及／或形象

引起或与之相关的口头诽谤、书面诽谤、诋毁、侵犯隐私、公众利益、个人及／或

公民权利、错误引述、故意或过失导致精神痛苦、侵犯版权，及／或任何侵权行为

及／或损害。 

26. Given that Las Vegas Sands Corp. (LVSC) is headquartered in the United States of America, 

hotels operating under the LVSC portfolio of brands are legally restricted from conducting 

business with any persons or entities that are designated on the U.S. Department of the 

Treasury’s Office of Foreign Assets Control (OFAC) List of Specially Designated Nationals 

and Other Blocked Persons (including terrorists and narcotics traffickers) (the “OFAC List”), 

since LVSC and affiliates could be determined to have derived income, directly or 

indirectly, from any such prohibited business activities. The OFAC List can be found by 

visiting https://home.treasury.gov/policy-issues/financial-sanctions/specially-

designated-nationals-and-blocked-persons-list-sdn-human-readable-lists. By 

participating in this Campaign, customers represent and warrant that they are currently 

not on the OFAC List, nor on any similar restricted party listings, including those 

maintained by other governments pursuant to applicable United Nations, regional or 

national trade or financial sanctions, nor on the DICJ and/or Internal Barred Patrons List.  

If any customer is on any such restricted party list or is added to such restricted party list 

during this Campaign, VCL reserves the right to disqualify such customer, and rewards 
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shall not be issued or allowed to be claimed. Customers further undertake to notify VCL 

immediately if they are on or added on to any such restricted list during this Campaign. 

鉴于美国拉斯维加斯金沙集团（LVSC）总部位于美国，LVSC 品牌组合辖下经营的

酒店均受法律限制，不得与美国财政部的外国资产管制办公室（OFAC）《特定国

民与禁止往来人员名单》（List of Specially Designated Nationals and Other Blocked 

Persons）（包括恐怖分子及毒贩）（「OFAC 名单」） 所指定之任何人士或实体开

展业务，因为 LVSC 及附属公司可能会被断定自任何该等被禁止的商业活动中直接

或间接获取收入。OFAC 名单载于 https://home.treasury.gov/policy-issues/financial-

sanctions/specially-designated-nationals-and-blocked-persons-list-sdn-human-readable-

lists。透过参与此活动，顾客声明及保证他们目前并无被列入 OFAC 名单，或任何

类似受限制方名单，包括由其他政府根据适用的联合国、地区或国际贸易或财政制

裁所持有的名单，以及 DICJ 及／或内部禁止顾客名单。若顾客被列入任何该等受

限制方名单，或于本次活动过程中被新增入该受限制方名单，VCL 保留权利取消其

参与资格，且不会向其派发奖赏，被取消资格者亦不可提出申索。顾客进一步承诺，

若顾客于本次活动过程中被列入或被新增入任何该等受限制名单，将立即通知 VCL。 

27. VCL reserves the right to amend, cancel, suspend or modify these Terms and Conditions 
or this Campaign at any time without prior notice. In case of any dispute, the decision of 
VCL shall be final.   

VCL 保留在未提前通知的情况下，随时修改、取消、暂停或更改本条款与细则或本

活动的权利。如有任何争议，VCL 保留最终裁决权。 

28. The Chinese version of these Terms and Conditions shall prevail in case of discrepancy 
between the English and Chinese versions. 

如条款及细则之英文及中文版本有任何差异，概以中文版本为准。 


